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Objectives

+Assess thevalue-obreproductiveive
programss

»Developaiuser r--friendly\decisiornn
support toolo!




The Value of a Repro Program
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Revenues of Pregnant
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Revenues of Pregnant
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Expenses of Pregnant
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i Labor




Expenses of Pregnant
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Revenues of Non-Pregnant

+All revenues:ob pregnant except: pt:
i+ Value offaanew bornn




Expeneses of Non-Pregnant
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